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Every 2 weeks I ask Canadians 
what's keeping them up at night.

 Here's what I've been watching 
happen since January.
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WHAT IS KEEPING CANADIANS UP AT NIGHT? – JULY 2024
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WHAT IS KEEPING CANADIANS UP AT NIGHT? – JANUARY 2026
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WHAT IS KEEPING CANADIANS UP AT NIGHT? – LATE JANUARY 
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WHAT IS KEEPING CANADIANS UP AT NIGHT? – APRIL
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A state of mind where 
limitations on resources 
(real or perceived) 
dominate attention.
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SCARCITY CREATED A DEEP 
DESIRE FOR POLITICAL CHANGE.

---
INCUMBENT 

GOVERNMENTS WERE IN 
TROUBLE EVERYWHERE
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12%
Believed the Liberals 

deserved to be re-elected.
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FEDERAL VOTE INTENTION
THE WEEK JUSTIN TRUDEAU ANNOUNCED HIS RESIGNATION

NATIONAL

CONSERVATIVE 47%

LIBERAL 20%

NDP 17%
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SCARCITY PRECARITY
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A mindset shaped by 
unpredictability – 
where people feel the 
future is unstable, 
institutions are 
unreliable, and 
personal resilience is 
always being tested.
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WHAT DOES A PRECARITY 
MINDSET LOOK LIKE?
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WHAT IS KEEPING CANADIANS UP AT NIGHT? – LAST WEEK
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THE TOP ISSUES

67%
42%

36%
35%

32%
23%

14%
13%
12%
12%

6%
5%

The rising cost of living
The economy

Healthcare
Donald Trump and his administration
Housing affordability and accessibility

Immigration
Crime and public safety

Climate change and the environment
Inequality and poverty

Job security and unemployment
The rise of artificial intelligence

The threat posed by China and Russia

77% point to grocery 
prices as a primary 

pain point
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THE TOP ISSUES – Younger vs. Older
12%

7%
6%
6%

2%
2%

1%
1%

0%
0%

-6%
-14%

-17%

Housing affordability and accessibility
Job security and unemployment

Inequality and poverty
Immigration

Indigenous reconciliation
The rising cost of living
Crime and public safety

The threat posed by China and Russia
The rise of artificial intelligence

Climate change and the environment
The economy

Donald Trump and his administration
Healthcare

Canadians 
Under 44 More 

Focused On:

Canadians 45+ More 
Focused On
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Which TWO of the following do you believe poses the greatest 
threat right now? (Top 2 Ranked) 

46%

26%

22%

21%

18%

14%

12%

10%

10%

5%

Trump and the U.S.

Governments cutting public services

Corporate profits

Government debt

New immigrants to Canada

The people currently in power

Climate change

Political correctness and woke politics

Artificial intelligence

China and its ambitions









What do Canadians say they are focused on?

18%

9%

8%

38%

27%
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HOPEFUL BENEFITS OF AI

41%

37%

27%

24%

Medical research

Shorter wait times & better
diagnosis in health

Simpler government services

New jobs and services not available
today
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PRIMARY CONCERNS OF AI

50%

44%

37%

36%

27%

Misinformation & deepfakes

Job disruption

Privacy and surveillance

Governments not quick enough to
respond

Weapons and military uses
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6 in 10
BELIEVE AI WILL 

ELMININATE MORE JOBS 
THAN IT CREATES
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89%
AGREE:

Instability and uncertainty 
are no longer temporary, 
they are the new normal 
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Scarcity is asking “Will there be enough?”

Precarity is asking “Will we be okay?”
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36ABACUS DATA – MAY 20, 2026 - CANADIAN PUBLIC AFFAIRS UPDATE

OVERALL, DO YOU APPROVE OR DISAPPROVE OF THE JOB THE FEDERAL GOVERNMENT LED BY MARK CARNEY IS DOING?

GOVERNMENT APPROVAL
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Canadians need 
reassurance that they 

will be able to feed 
their families, stay 
healthy, and meet 

their needs without 
constant stress.



38

How do Canadians feel about these countries/regions?

+50

+48

+27

-18

-44

EU

UK

Mexico

China

USA
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The trade negotiations matter, but 
Canada will manage fine regardless of 

how they turn out.

45%
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Canada should take the time needed to get 
a deal that’s good for Canada, even if the 

uncertainty drags on and hurts the 
economy in the short term.

70%
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Not confident the Trump 
administration would live by 

the terms of a new trade deal

66%
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19%

39%

16%

18%

Very well

Pretty well

Not very well

Poorly

58%
POSITIVE

PM Carney’s Performance on Trade
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A  G E N E R A T I O N A L  C A V E A T

Not everyone wants reassurance.

B O O M E R S  &  O L D E R

Something to protect.

• Seeking stability

• Drawn to the protector narrative

• Respond to reassurance, continuity, 
institutional trust

U N D E R  3 5

Nothing to lose.

• Still drawn to disruption

• Trump is just one more threat on a long list

• Populist instinct is tamped down, not gone
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The Canadian consumer is not 
asking dairy to be cheaper.

 They are asking dairy to be the 
reason they can stop worrying 
about one thing in their week.



PrecarityMindset.com
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abacusdata.ca

Stay in Touch
david@abacusdata.ca

613-884-4730

Download 
these slides:
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