
A N N U A L  C A N A D I A N  R E S T A U R A N T  M A R K E T  R E V I E W  &  F O R E C A S T

Future-ready your bus iness  today 
to seize the opportunities of tomorrow.
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Canada’s foodservice industry has doubled in size
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GROWTH 
SINCE 2010

$62.6B

$125.2B

Foodservice is a growing sector of the Canadian 
economy.
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Decrease in discretionary spending by Canadians
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17%

13%
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22%

13%

7%
5%

7%

14%

30%

36%

Operating at a loss Breaking even 0% to 2% 3% to 5% 6% to 9% 10% or more

Current (March 2026) 2019

36% of restaurant companies are NOT earning a profit

Source: Restaurants Canada’s Restaurant Outlook Survey
Q: What best describes the current profitability of your overall operations?



11



Consumers still want to dine out — but they are more cautious 
about when and how they spend.

62%

51%

60%

39%

54%

34%

45%

23%

Dine at a table-service restaurant Dine at a quick-service restaurant

Gen Z Millennials Gen X Baby boomers or older

Source: Angus Reid

Share of Canadians that agree if they had more money they would spend on dining out



1. Economic &
Community Impact

2. Industry
Challenges

3. Opportunity
for Dairy

• A major contributor to Canada’s
economy and local communities

• Supports jobs, local suppliers,
and small businesses

• Plays a key role in social
connection and community life

• Rising food and labour costs
putting pressure on margins

• Consumers dining out less due
to affordability concerns

• Ongoing challenges from a
weak economic environment

• Many operators facing tight
profitability or losses

• Dairy is a core ingredient
across menus (e.g., cheese,
milk, butter)

• High domestic sourcing → strong
alignment with Canadian supply

•
Opportunity to drive traffic and
satisfaction through dairy-based
offerings

• Kelly will touch on a few advocacy 
priorities

Restaurants remain essential to Canada’s economy —
and dairy plays a key role in helping operators meet evolving consumer needs.
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